RED ALIMENTARIA SRL/ The Food Network SRL

Commercial and strategic counseling


UN MUNDO DE OPCIONES COMERCIALES

A world of commercial opportunities

Red Alimentaria/ The food Network SRL is a consulting company specializing in strategic and commercial solutions, which positions itself in the market through the sector magazine Americarne.

We enjoy institutional relations with the Mercosur countries as well as EU countries.

We have offices in Buenos Aires, Argentina and in Barcelona, Spain and work closely with national and international stakeholders in the global food industry, marketing, foreign trade as well as food fair organizers (organization and logistics).

www.redalimentaria.com 

Our vision
To be the connecting point that permits the development of strategic alliances to optimize business opportunities for all industry stakeholders, by establishing relationships with all the segments that make up the complex universe of agrobusiness.

Our mission

Develop adequate strategies to meet present and future economic and industrial challenges by strengthening the communication and interaction between companies.

How we work

We have specialized cooperating departments that promote improved communication and interaction between different companies to generate and follow up opportunities for the industry.

We contain each other through the commercial projects, where the details differentiate us from the rest.

REVISTA AMERICARNE

The Americarne 

Magazine

Red Alimentaria/ The Food Network SRL edits and issues the industry magazine Americarne. It comes out every two months and is distributed throughout Argentina, Latin America and Caribbia. It is distributed via direct mailing.

In its 8th year, it is tailor made for all the stakeholders of the Argentine as well as the Latin American beef industry.

It represents meat packers specializing on the internal market as well as export, organized through the FIFRA (Federation of Regional Slaughterhouses of the Argentine Republic).

It provides hierarchic information for the industrial sector, analysis of the supply chain, specialized articles on animal welfare and management, news from the providers of supplies and technology, articles on technology transfer, scientific developments and official information.

Our writers are economists, analysts and specialists from the industrial environment.

International participation

Europe

Germany, Spain, France, Portugal, Italy, UK

North America

United States
Central America

México, Costa Rica and Panamá

South America

Argentina, Brasil,  Chile, Colombia, Paraguay, Perú, Uruguay, Venezuela 

Distribution

Direct mailing to industry providers, industry stakeholders and health organizations in

 Argentina 

 Brasil 

 Chile 

 Colombia 

 Costa Rica 

 Spain

  México 

 Panamá 

 Paraguay 

 Perú 

 Uruguay 

 Venezuela 

UK

E- Mail: americarne@americarne.com 

Regular features

· Editorial and economic projections: An economic perspective with main indicators of the meat sector

· Statistics and official information: Supplied by the economic consultancies and the official sanitary authorities 

· Quality  and animal welfare: newsletters from SENASA (Competent Authority on food safety) and the Livestock Market Section of the SAGPyA (Ministry of Agriculture)

· Books


· Expos, fairs and conferences

· Packaging

· Refrigeration

· Additives

· Logistics and services

Sectorial distribution

Meatpackers 55%

Butchers 15%

 Supermarkets 5%

Poultry, fish and pork  5%

Governmental organizations, businesses, universities, libraries, research and transfer of technology institutions 5%

Food industry supplies companies 15%

Readers profile

Presidents, supervisors, industrial managers, purchasing managers 70%

Food engineers and technicians 15%

Food industry supplies companies 15%

Animal welfare

Red Alimentaria (the Food Network) edits and issues Animal Welfare, a product designed to provide information regarding preventative veterinary medicine.

We believe that there should be a carefully managed relationship between animal life and food production. To us this relationship is embodied in the concept of animal welfare, or in other words, preventative veterinary medicine.

Today, consumers are requesting healthy and safe meat and meat products of high quality. These requirements are not only related to hygienic aspects of meat production, but more and more include animal production conditions and management, from farm to fork. The consumer is demanding that all aspects of animal production, transport and humane slaughter are managed according to generally accepted animal welfare concepts – freedom from pain and suffering.

The international commercial requirements – formal as well as informal – are leading factors that drive the process of change and introduce animal welfare concepts for on-farm management, during transport, lairage and slaughter, both for meat products intended for the internal market as well as for export.

In Argentina, SENASA (the competent authority on food safety and animal health) is developing new animal welfare legislation and guidelines for the industry to ensure compliance with animal welfare and humane slaughter. 

Animal Welfare aims to reflect the international tendencies, regional realities and local animal produciton methods.

The magazine is coordinated by Hanne Martine Stabursvik, a Norwegian veterinary surgeon, specialized in the EU veterinary checks for products of animal origin and import of products of animal origin from Third Countries (non-member states), Member of the Royal College of Veterinary Surgeons in the UK, and currently living in Argentina.

Sectorial distribution

Veterinarians 25%

Laboratories and pharmaceutical companies 15%

Veterinary distributors 10%

Research and technology transfer organizations 10%

Logistics and services 10%

Leather manufacturers 10%

Animal producers 10%

Traceability companies 5%

Governmental organization, business, universities and libraries 5%

Americarne Online

WWW. AMERICARNE.COM 

Communication and permanent services

Our web-page (www.americarne.com) has become a veritable communication tool with its proper development, opening up to a world of information, discussion and contact.

At www.americarne.com you can find

· Hierarchical information about the sector

· Analysis of the supply chain

· Specialized articles on animal health and welfare

· News about supplies and technology companies

· Articles on transfer of technology, scientific developments and official information

· Permanent updating of the latest news in the sector

Our Forum

The Americarne forum (www.americarne.com/foros) is a space designed to facilitate reflection, communication and issues that involve all of us. You are free to discuss, propose and comment on a variety of issues regarding the beef industry

NEWSLETTER

You can also subscribe to our weekly Americarne Newsletter and receive the last news in the sector by email (www.americarne.com/newsletter)

E-COMMERCE 

The Americarne shopping basket (www.americarne.com/carrito)  helps you to do your shopping .

FIAR 2005 & EXPO AMERICARNE 2005

The international food fair - La feria Internacional de la Alimentación, FIAR 2005 – presentes the  total offer of food products, in a logistic set-up that includes a specialized pavillion for meat and meatproducts.

EXPO AMERICARNE: the meat industry’s own pavillion

In an environment especially designed to suit the needs of stakeholders of the national and international meatindustry, ExpoAmeriCarne presents food items, mashines, tools, packaging and all other items concerning logistics and distribution; services; additives; refrigeration and industrial safety and higiene. Real life demonstrations of manufacturing processisng will be shown at the fair and visits to establishements will be arranged for you. 

ExpoAmeriCarne 2005 is developed and coordinated by the Americarne Magazine.

EXPO AMERICARNE 2005

 An ocean of opportunities
· Generation of intensive business 

· High quality training 

· Innovation and development in thematic areas 

· Technological  tendencies in the food industry 
